Memory, Recall, and Veracity
and Deception Indicators

Overview of Tactical Interviewing
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Memories of Lived Experience

Lived events are encoded as combinations of cognitions, emotions, and sensations.
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COGNITIONS

e What happened
e What | thought
e What | intended
e What | decided

¢ How things
unfolded

D

Vs

EMOTIONS

e What | felt
e How strong
the feelings were
e How emotions
changed

N

COGNITIONS
What happened?
Facts, actions, sequence
thoughts, intentions,
plans, decisions

MEMORY
OF A LIVED

EMOTIONS EXPERIENCE

What did | experience
emotionally?

Feelings during
the event

v
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4 Sensory Details

e.g., “The room was dark

and cold.”

@

9 Spatial Details Recalled

e.g., "l was standing near
the reception desk.”

e.g., “She said,
‘I'll handle it."”
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MAY APPEAR IN NARRATIVES AS:
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Conversations ‘

SENSATIONS

What did | see, hear,
smell, taste, touch, j
or feel physically? /

Sensory and physical /

experiences
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These three components
are encoded together and
recalled together, though
not always in the same
amount or the same detail.

N

A memory is more than
facts—it includes internal
experience and sensory
information.

SENSATIONS
e What | saw
e What | heard
e What | smelled
e What | tasted
e What | touched
or felt physically

NE
|

Emotional
Experience

e.g., "l felt anxious
and overwhelmed.”

J
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Physical ‘
|
|

Sensations

e.g., “My hands were
sweaty and cold.”
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Key Point: People do not remember events like video recordings. They remember through the combination
of cognitions, emotions, and sensations, and these elements shape what they later communicate.



Main Veracity Indicators (so far)

Verbal Nonverbal
 Balance e Consistent
— Focus of narrative should communication packages
be on incident — Facial expressions of
* Unique sensory detail emotions

* Spatial detail
« Emotions

* Ability to move around
in the memory without
info changing
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Truthful Accounts typically
have all Five (handout):

— Most truthful accounts — Woven into the fabric
could have happened. of the person’s life

— Ability to move — Who did what to
around in whom
memory /recall

— Considering
significance of the
event to the person -

Truthful Accounts more Likely
to Have (handout):

- Quoted dialogue — Access to inferences
. about others’ thinking
— E.g., phone call, key ¢
didn’t work — Known only to those
. with specific

— Information of knowledge

personal significance

— Access to our minds
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Main Deception Indicators (so

far)

Verbal

 Extraneous Information
(distract)

* Equivocation (ambiguity)

* Non-Prompted Negation
(deny)

Nonverbal

* More inconsistent
communication packages

— Inconsistent emotions

— Lack of emotional
expressions when you'd
expect them



Introduction

* Get background information

* Develop rapport

* Begin to establish perceived
trustworthiness

¢ Baseline the individual

* Begin theme development

* Establish goals of the interview

Tactical Interviewing

* Phase I
¢ Phase II
* Phase III
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Interview and Interrogation Big
Picture (handc ‘t)

Interrogation phase

* Theme utilization
* Repeat and confirm findings
¢ Conclusion

_
Humintell

Tactical Interview Phases

Phase 1

e Obtain a full and

uncontaminated
narrative of the
incident

(handout)

Phase 2

* Exploit the
deception indicators
using statement
amplification
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Phase 111

¢ Obtain narrative

again with
increased cognitive
load

_
Humintell
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Phase I - Obtain a Full and Uncontaminated
Narrative of the Incident

» Start with broad, open-ended question

— May need to ask questions to find context and
establish time limit for the prompt

* Eliminate interview(er) contamination

* Resist asking clarification or challenge questions

* Let them get their information out without being
interrupted

» Trigger discipline = mouth discipline
« Embrace the awkwardness of silence

* Don’t follow up with their extraneous iffo



Minimizing Contamination

Five potential sources that can distort the information we receive

2. Interpersonal
Contamination

1. Environmental
Contamination

R -nn
What is the setting Q

What am | doing to
this interaction?

doing to this
interaction?
- The Information J
We Receive
@ ™ e ————————x,
3. Question / The other person'’s \ A Emotional
. i responses, story, ) ;
Contamination AiehbERaVicks. Contamination
What are my What is my emotional
questions doing to state doing to me
the information? and to the other
erson?
& J N P )

Q 5. Cognitive Contamination

What are my expectations and judgments
doing to what | notice?
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Phase II: Exploiting Deception
Indicators
e Goal

— Examine areas of possible deception in order
to better obtain ground truth

— Should result in clarifying veracity or making
deception more obvious



Suggested Procedure -
Amplification of the Statement

* Use the subject’s statement to probe for
more details in those places where they
have left themselves vulnerable.
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Statement Amplification
(continued)

Select the most important statement, topic,
word, or phrase where deception may be
indicated and based on your investigative needs

Layer that selected statement, topic, or word

Observe (listen) for new details in target event
(or lack of)

Story may change
Repeat as necessary



Amplification Format

. Begin with an open-ended question to encourage the
subject to provide more details.

* Repeat the interviewee’s words verbatim:

— "Lilly, you said that, 'I was thrown on the bed, held down,
and cut about my body’. Demonstrate that for me.”

— "Lilly, you wrote, 'Some clothing items were cut off’. Tell
me more about that.”

— "Julie, you said, ' noticed a male in my kitchen/living
room doorway’. ® Draw me a diagram.”

— "Julie, you stated, '...threw my underwear in wood
stove also threw in bark’. Explain that to me.”

— "Kimberlee, you wrote, 'he seemed to want to please me
more than himself’. Go on.” or “Continue.”



Amplification Format (handout)

* Begin with an open-ended question to
encourage the subject to provide more
details.

* Other broad open-ended
statements/questions that require an
narrative response:

— Help me get a mental picture.”
— Describe that for me.”
— Help me understand.



Amplification Format (handout)

* You may need to intersperse the questions
with self-deprecating remarks, such as:

£/

— “I'm a little confused. You said...”

£/

— “I want to make sure that I understand. Did
you say...”

— “Help me get a mental picture.”
— “Put me in your shoes.”



Layering

 After each open-ended question, follow
up (layer) with as many questions of any
type as you choose.

— Include all specific, relevant investigative
questions here!!!



Funnel and Layering

Open Ended Questions

Who, what, when,

Listening and where, why, how Follow

Observation: up Topic
Behavioral (and Ider.ltifica

ICEoRE i Close Ended Questions tion
of Veracity and
Deception
Layering
==
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